Through an agreement with Remodeling magazine, REALTOR® Magazine brings you the average
cost recouped for 33 home improvement projects in nine regions (pages 22-23).
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ncertainty and restraint are the order of the

day in this economy, and that sense of cau-

‘tion is reflected in home owners’ return on
their investment in remodeling projects, according
to REALTORS® in 80 metropolitan markets surveyed
by Remodeling magazine for this year’s Cost vs. Value
Report.

The majority of the 10 remodeling projects with the
best return on investment nationally are a testament to
pragmatism. Six of the 10 projects—siding and window
replacement using a variety of materials—involve home
maintenance that costs less than $14,000.

Two more—adding an attic bedroom or a wood
deck—reinforce the notion that boosting the amount of
livable space in and around your home will attract buy-
erswho are increasingly looking for more room for their
buck. In past years, converting an attic into a bedroom
was a project that landed squarely in the middle of the
rankings, but this year it leapfrogged over other catego-
ries into third place. It’s an admittedly pricey project,
with an average national cost of nearly $50,000, but
it generates an average national return of 83.1 percent
and a better-than-100 percent return on investment,
according to REALTORS® in 14 of the 80 cities surveyed.

Adding a wood deck is much'more economical, with an
average national cost of slightly more than $10,000. Its
average national return is 80.6 percent, but in six cities,
its return is estimated at 100 percent or greater.

The six siding and window home maintenance proj-
ects in the top 10, combined with the project with the
biggest return on investment—a mid-range entry door
replacement—prove something that every sales associ-
ate tells sellers throughout the country: First impres-
sions count. A mid-range entry door replacement, a
project new to the survey this year, is the only home
remodeling project that REALTORS® expect to gener-
ate a full return for the money nationally. It’s the least
expensive of the 33 projects included in the analysis,
yet it brings a whopping average national return on in-
vestment of 128.9 percent. It generates a better-than-
100 percent return in 48 of the 8o cities, according to
REALTORS® surveyed, and in several cities, its return is
estimated at more than double its cost.

Additional data prove the value of restraint. Up-
grading kitchens and baths is still a smart bet. How-
ever, home owners will recoup the greatest share of
their costs by foregoing super-deluxe projects in favor
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How We Get the Numbers

ost data are generated by HomeTech Information Systems (www.hometechonline.com), a remodeling estimating
software developer based in Bethesda, Md. HomeTech regularly collects current cost information from a nationwide

network of remodeling contractors and suppliers. Then it employs an adjustment factor to account for regional pricing

variations. HomeTech provided cost estimates for all 33 remodeling projects, customized for the 80 metropolitan areas sur-

veyed. This year, we've added three projects. Two are midrange entry door replacements, one for steel and one for fiberglass;

the third is a “grand entrance” in the upscale category. The “resale value” data for each project are aggregated based on

estimates provided by ReaTors®. E-mail surveys containing project descriptions, construction costs, and median home price

data for each city were sent to more than 150,000 appraisers, practitioners, and brokers in the summer of 2009. A record

6,233 survey respondents used this information to estimate the value that the remodeling projects would add to the house
at resale in the current market. They were instructed not to make judgments about the motivation of the home owner in the
decision to undertake the remodeling project or to sell the house.
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of the Report is expressly prohibited without written permission of Hanley Wood LLC. Cost vs. Value is a registered trademark of Hanley Wood LLC.
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